
Digital Marketing Questionaire Reflection

1. What initially intrigued you to pursue a career in digital marketing?

Professionals in digital marketing come from different backgrounds but share a common
interest with the evolving world of communication, particularly digital marketing. For
example, Swati Jalan, who runs a PR company in Kolkata, was drawn to digital marketing for
the necessity of staying relevant in a changing and online world. Her early interest in the
traditional communication space changed into the digita. Gaurav Soi found the ability to
engage consumers through precise storytelling and specific strategies that closely monitored
audience responses. Gaurang Agarwal, who transitioned from UI/UX design into digital
strategies, was captivated by the iconic ad campaigns of his youth, such as Raymonds
"Complete Man" and Vodafone’s Zoozoo. These campaigns left a lasting impression,
demonstrating how storytelling could create a brand’s identity and leave an impact. This
blend of creativity and strategy makes digital marketing an ideal space for those who
appreciate both storytelling and measurable impact, offering a platform to influence and
shape audience perceptions directly.

Understanding the importance of staying relevant and being at par with new trends is
important in communications, just as it is in digital marketing. Recognizing how different
backgrounds can lead to a passion for storytelling shows the diverse perspectives and
people in this field. This emphasises the need for adaptability which encourages me to
combine creativity with strategy, ensuring that I can connect with my audience while staying
updated on the latest tools.

2. What do you think is the future of digital marketing?

The future of digital marketing is filled with potential, driven by shifts in data usage and AI
use . For instance, Gaurav Soi sees a transition from third-party data to first-party data,
where brands will focus more on direct interactions with consumers to gather insights rather
than relying on external data sources. He also anticipates an increased role for voice search
and AI in shaping marketing strategies, allowing brands to interact with users more naturally
Similarly, Shubha Sharma emphasises the growing significance of mobile users, predicting
that by 2025, there will be 7.49 billion mobile users worldwide, indicating that mobile-first
strategies will be key to reaching large audiences. Kavita Jhunjhunwala highlights how digital
marketing is becoming integral to all business divisions, reflecting a future where every
aspect of a company will need to think digitally to stay competitive and meet consumer
expectations.

The future of communications is closely tied to understanding digital platforms and
leveraging technology like AI. This means staying on top of emerging tools to create
effective communication strategies that reach audiences in innovative ways. It teaches me
the importance of adapting my communication strategies to incorporate digital tools and
platforms, ensuring that I can reach audiences where they are most active and engage with
them through the latest technologies.

3. How do you think the COVID-19 pandemic has transformed digital marketing strategies?



The pandemic significantly changed digital marketing, making online engagement a core
part of business strategies. Swati Jalan notes that the pandemic revealed how much could
be achieved remotely, shifting businesses' focus toward digital channels like virtual events,
webinars, and online campaigns. This shift enabled businesses to maintain a presence even
when physical interactions were restricted. Gaurav Soi points out that many brands were
forced to adapt quickly, leading to a rush to digital platforms, which often resulted in
sacrificing long-term brand building for immediate returns like reducing Customer Acquisition
Cost (CAC). Shubha Sharma mentions how the rise of remote work and online interactions
has reshaped the way people communicate and engage with brands, making virtual
meetings, online shopping, and digital education part of the new normal. This transformation
created a more digitally-savvy consumer base that expects seamless online experiences.

This demonstrates the need for flexibility in adapting communication strategies when
unexpected changes occur. The ability to pivot quickly and use digital platforms effectively is
crucial during periods of disruption. It shows me how important it is to be prepared for
change and to adjust my communication methods to suit new environments. This will help
me create strategies that remain effective even in challenging circumstances, such as during
global shifts like the pandemic.

4. What are the biggest challenges you face in your daily work as a digital marketer?

Challenges in digital marketing often revolve around managing expectations and ensuring
strategic focus. Swati Jalan struggles with clients who prioritise traditional PR over digital
channels, such as print media. She addresses this challenge by educating clients about the
benefits of digital marketing, including its ability to provide real-time engagement and
measurable results. Kavita Jhunjhunwala finds it challenging to build a team that can think
strategically rather than just execute tasks. To overcome this, she focuses on training her
team members, helping them develop a deeper understanding of strategic thinking and
market analysis. Gaurav Soi highlights the need to stay agile while managing large teams,
adapting quickly to changes in the market or campaign feedback to maintain effectiveness.
These challenges reflect the ongoing balancing act between client expectations, team
dynamics, and the fast-paced nature of digital platforms.

This highlights the importance of effective communication, both within teams and with
clients. It also shows that a strategic approach is necessary to navigate the complexities of
the digital world. It teaches me to emphasise clear communication and strategic alignment in
my work, whether collaborating with a team or managing client relationships. This approach
will be beneficial in creating cohesive communication campaigns that meet diverse needs.

5. How do you typically overcome the challenges you encounter in digital marketing?

Overcoming challenges in digital marketing often involves reassessment and strategic
adjustments. Gaurang Agarwal, for instance, steps back to see the broader picture, allowing
him to find multiple solutions instead of focusing on a single issue. He believes that taking a
wider view helps him identify new opportunities and approaches that might be missed when
focusing too narrowly on one problem. Kavita Jhunjhunwala addresses skill gaps in her team
through training, ensuring that her team can develop strategic thinking skills necessary for
long-term success in a fast-paced environment. Swati Jalan focuses on educating clients



about the real-time advantages of digital marketing, such as the ability to track campaign
effectiveness and adapt quickly, helping them understand its value over traditional methods.

Problem-solving in communication, like in digital marketing, benefits from taking a step back
and re-evaluating strategies. It also involves continuous learning and educating others. This
insight helps me appreciate the value of stepping back and reassessing a strategy when
facing communication challenges. It encourages me to seek a broader perspective and
engage in continuous learning to find innovative solutions.

6. How important is creativity in developing unique and effective marketing strategies?

Creativity is considered a core element of successful marketing strategies. Swati Jalan
emphasises that in a market full of content, innovation is key to standing out and maintaining
audience interest. Without fresh and engaging content, brands risk getting lost in the noise.
Gaurav Soi believes that creativity lies at the "core" of effective strategies, driving ideas that
resonate with audiences and create a lasting impact. He highlights how creative storytelling
can set a brand apart. Shubha Sharma emphasises that without creativity, marketing lacks
the impact needed to make a meaningful connection with audiences. She believes that
creative storytelling helps brands convey their values and build deeper relationships with
their customers.

Creativity is vital for developing strategies that capture attention and differentiate a brand. It’s
not just about generating new ideas but about finding ways to make those ideas resonate
with the audience. It encourages me to prioritise creativity in my communication work,
ensuring that my messages stand out and connect with the audience in a meaningful way.
This approach is essential for crafting engaging and impactful narratives.

7. In what ways has artificial intelligence impacted your business operations?

AI has brought both efficiency and complexity to digital marketing operations. Swati Jalan
finds that AI tools like ChatGPT make content creation more efficient, allowing for quicker
and more consistent output. Kavita Jhunjhunwala appreciates the automation of repetitive
tasks, such as data analysis and report generation, which enables her to focus more on
strategic decisions. However, she notes that distinguishing between AI-generated and
human-created content can be a challenge, especially when authenticity is critical. Gaurang
Agarwal sees AI as a "boon," using it to streamline processes and improve task
management through in-house standard operating procedures (SOPs) that help maintain
consistency across projects.

AI can greatly enhance productivity in communication, but it’s important to maintain a
balance to preserve the authenticity of messages. Understanding the strengths and
limitations of AI helps me integrate it thoughtfully into my communication strategies, using it
to enhance efficiency without losing the personal touch that makes communication
engaging.

8. What are your favourite digital tools and why do you prefer them?



Preferred digital tools show a balance of analytics and creative functions. Kavita
Jhunjhunwala and Gaurav Soi value tools like SEMRush and Google Analytics for their
ability to provide detailed insights into campaign performance and consumer behaviour,
which helps them refine their strategies. Shubha Sharma favours creative tools like Canva
and Photoshop AI for their ease of use in designing engaging visual content that can grab
attention on social media platforms. Gaurang Agarwal uses Notion for project management,
as it allows him to keep track of tasks, deadlines, and team collaboration in an organised
way, making it easier to manage complex projects.

Using the right tools can greatly improve the effectiveness and organisation of
communication efforts, allowing for better analysis and creative output. It encourages me to
become proficient in both analytical and creative tools, helping me craft more strategic and
visually appealing communication materials. This balanced approach can help me deliver
well-rounded campaigns that are both data-driven and creative.

9. What advice would you give to young people considering a career in digital marketing?

Seasoned professionals emphasise the importance of continuous learning and embracing
change. Kavita Jhunjhunwala advises studying both business and art, as digital marketing
combines these fields, requiring both analytical and creative skills to succeed. Gaurav Soi
encourages young marketers to push boundaries and experiment, highlighting the flexibility
digital platforms offer. He believes that being willing to try new things and learn from
mistakes is key to finding success in this field. Gaurang Agarwal suggests not getting caught
up in the glamorous portrayals of the industry, such as those seen in “Emily in Paris”, and
instead focusing on real-world skills through internships and practical experience.

A career in communications, like digital marketing, requires a willingness to adapt, learn new
skills, and take risks to find what resonates best with an audience. This advice encourages
me to stay open to learning and experimentation in my communication strategies, allowing
me to explore new approaches and refine my skills continuously.

Overall Conclusion-

Digital marketing is a field that blends creativity with data-driven insights, requiring a keen
understanding of emerging trends, adaptability, and a focus on audience engagement.
Insights from experienced professionals shows the need to balance creativity with strategic
thinking, stay updated with technological advancements, and adapt quickly to changes like
the COVID-19 pandemic.

What I learned from these insights is that successful communication is about crafting stories
that connect with audiences while using data and tools to refine the delivery. It’s important to
remain flexible and willing to adapt strategies as the environment evolves. These lessons will
guide me in building communication strategies that are not only creative and engaging but
also strategically grounded. I will be able to use digital tools effectively, stay ahead of trends,
and adapt quickly to new challenges, ensuring that my communication efforts remain
impactful and relevant.


